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Download the full report from:

www.thetravelfoundation.org.uk/envision2030



oneplanetnetwork.org/glasgow-tourism-climate-declaration



Modelling the future
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Scope: The global Travel and Tourism system – transport and accommodations.

All trips of at least one night away from home (domestic or international), for holiday/leisure, business, 

visiting friends and family.
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Modelling the future

Scope: The global Travel and Tourism system – transport and accommodations.

All trips of at least one night away from home (domestic or international), for holiday/leisure, business, 

visiting friends and family.

Annual global guest nights

Revenues

Number of trips and 

passenger kms travelled

CO2 emissions
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Business As Usual

Accommodation

Rail, coach, “other”

Car

Air

Emissions goal



Infrastructure

Taxes and subsidies

Travel behaviour

Sustainable Aviation Fuels (SAF)

Electrification and efficiencies

Travel speed

Offsetting

40 different interventions
7 categories



The single 
decarbonisation 
scenario
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The good news

Trips

Revenue

Guest nights

Emissions



So, what’s the catch?

POLITICAL WILL INDUSTRY 
COMMITMENT

HUGE 
INVESTMENTS



How did we achieve net zero?



Aviation is particularly polluting

23% of 
trips but 
55% of ALL 
tourism 
emissions

Longest haul 
the most 
polluting

Trips     Emissions Trips     Emissions

1.9% of 
trips but 
19% of ALL 
tourism 
emissions



Electrification



It’s not easy to fly green

In 2019 the total amount of SAF produced globally would only be enough 
to power commercial aviation for less than 9 hours 

(0.1% of fuel was SAF)





By 2050:



How does this change travel and tourism? 



0,0

0,5

1,0

1,5

2,0

2,5

Air Car Rail, coach, “other”

Distance and mode –
2019 trips

Air

Car

Rail, coach, 
“other” 

Short haul Medium haul Long haul



0,0

0,5

1,0

1,5

2,0

2,5

Air Car Rail, coach, “other”

Distance and mode –
2050 (BAU)

Air

Car

Rail, coach, 
“other” 

Short haul Medium haul Long haul



0,0

0,5

1,0

1,5

2,0

2,5

Air Car Rail, coach, “other”

Distance and mode –
2050 (net zero scenario)

Air

Car

Rail, coach, 
“other” 

Short haul Medium haul Long haul



0,0

0,5

1,0

1,5

2,0

2,5

Air Car Rail, coach, “other”

Distance and mode –
2019 trips

Air

Car

Rail, coach, 
“other” 

Short haul Medium haul Long haul



A world where

• We can keep travelling and seeing the world 
• Low carbon travel options are increasingly available/the default
• We discover new adventures closer to home
• Longer, slower holidays are usual
• Multi-modal, multi-stop travel is easy 

Opportunities:
• New products
• New markets
• New places
• New solutions



or without you

The world will 
decarbonise with



Emerging policies



If we can’t grow tourism without growing 
emissions, then we should really question 

whether growth is what we need.



What can we do collectively?



We need 
ACTION from 
you!

Tourism 
collaboration



Five practical things that 
all of us working in travel 
and tourism can do NOW.



1
Support the call for global 
coordination of policies, 
innovation, investment, 
and data



2
Evaluate your long-term 
planning against the 
decarbonising scenario



3
Ensure emissions from travel to 
and from the destination are fully 
accounted for



4
Start identifying and providing 
low and net-zero emissions 
tourism options



Lighthouse Example
Visit Scotland & The Travel Corporation:
The road to net-zero in tourism



5
Sign and implement the 
Glasgow Declaration



From planning in silos,
to Collective Action.



Delivering on 
transformation requires:

• Leadership

• Capacity

• Behavior Change

• Innovation

• Investment

• Solutions



Can this be fair & equitable?

Global tourism as it stands 

isn’t equitable 

Emissions sources today    

are not equal

Climate change impacts 

aren’t equitable

Ability to invest and grow 

isn’t equal



Tourism must adapt to 
climate change itself



Our challenge – to build greater fairness and 
resilience into the system

Exploring and 
addressing tourism’s 
contributions to 
climate injustices.

1

Identifying and 
Rectifying injustices 
in the supply chain of 
tourism businesses.

2

Including diverse 
voices to inform fair 
tourism futures.

3

Collaborating to build 
a climate just tourism 
future.

4

Consolidating a social 
license to operate for 
tourism in a 
challenging future.

5



Without them, we are nothing



Thank you!
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Podium: Climate action in an 
international perspective

Dirk Rogl
Kompetenzzentrum Tourismus des Bundes
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The Travel Foundation
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Podium: Klimaschutz: Herausforderung 
und Lösungen in Deutschland, 
Österreich und Schweiz

Katrin Erben
Österreich Werbung

Swantje Lehners
Futouris, KlimaLink

Peter Strub
Studiosus Reisen

Prof. Dr. Wolfgang Strasdas
Zentrum für Nachhaltigen 
Tourismus

Prof. Dr. Harald Pechlaner
Kompetenzzentrum Tourismus des Bundes
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Pause bis 13.45
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I

V

achhaltig - Transparenz und 
Orientierung als Basis für 
klimaneutralen Tourismus

N

Workshops: Strategien und Maßnahmen auf 
dem Weg zum klimaneutralen Tourismus

erantwortungsvoll - Leadership 
und Unternehmenskultur auf dem 
Weg zum klimaneutralen 
Tourismus

nnovativ - Digitalisierung und 
Innovationen für klimaneutralen 
Tourismus

Reinhard Lanner
Workersonthefield

Hartmut Wimmer
Outdooractive

Prof. Dr. Heinz-Dieter Quack
Kompetenzzentrum 
Tourismus des Bundes

Dirk Rogl
Kompetenzzentrum 
Tourismus des Bundes

Prof. Dr. Harald Pechlaner
Kompetenzzentrum 
Tourismus des Bundes

Swantje Lehners
Futouris, KlimaLink
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▪ Aufteilung der 
Workshops: 
siehe 
Postkarte

Workshops: Strategien und Maßnahmen auf dem Weg zum klimaneutralen 
Tourismus

Runde 1: 14.00 Uhr

Raumwechsel: 14.45 Uhr

Runde 2: 14.55 Uhr

Räume:

Welche konkreten Maßnahmen und Umsetzungen 
unterstützen auf dem Weg zum klimaneutralen 
Tourismus?

kurzfristig  mittelfristig  langfristig
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